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Exciting New
CLEAN Label
Cheeses: 
Pacific Gold Creamery offers 
retail sizes for Organic and  
Non-GMO Project Verified 
cheeses including Ricotta, 
Fresh Mozzarella, Feta and  
chunk/shred varieties.
● Non-GMO Project Verified
● Organic/NGMO

Your Brand  
Specialty Cheese

CALL US TODAY…Private Label Made Simple
Pacific Gold Creamery • Riverbank, CA • (209) 863-8650 

www.pacificgoldcreamery.com

Contact Mike  
for his latest  
dairy market  

outlook report

The McCully Group 
has worked with many of 
the top dairy companies  
in North America as well  
as major multi-national 
food companies. Client 
engagements include:

• Business consulting
• Procurement and  

supply chain strategies
• Commodity risk  

management

Mike McCully
mike@themccullygroup.com
Office 312-646-0361
www.themccullygroup.com

STRATEGIC CONSULTING FOR 
DAIRY AND FOOD COMPANIES

NEW BUFFALO, Mich. — The Mc-
Cully Group LLC, a Michigan-based 
provider of management consulting 
services for dairy and food companies, 
has launched a new website as the 
company marks fi ve years in business.

After 15 years working in Dairy 
Procurement at Kraft Foods, Mike 
McCully left in early 2012 to start The 
McCully Group LLC. Over the past 
fi ve years, the company has worked 
with many of the top dairy and food 
companies in North America as well 
as global food companies, private 
equity fi rms and major consulting 
fi rms. Projects have included feasibil-
ity studies for new plants and product 
lines, due diligence on investments 
and acquisitions, market research 
and business development strategies, 
among others.

McCully notes he also has worked 
with numerous companies to develop 
commodity risk management policies 
and procedures as well as purchasing 
strategies. The company offers out-
sourced risk management services 
and works on organizational design 
for purchasing and supply chain de-

partments.
In addition, McCully has conducted 

Dairy 101 training seminars and writes 
a monthly dairy market outlook report 
— The McCully Report.

A member of the American Dairy 
Products Institute Center of Excel-
lence, McCully has worked on dairy 
industrywide initiatives including 
improving price discovery for Chicago 
Mercantile Exchange (CME) nonfat 
dry milk, proposing a new CME dry 
whey spot market, and defi ning the 
economic benefi t to the dairy indus-
try by moving to DIAAS (Digestible 
Indispensable Amino Acid Score ) for 
protein quality measurement.

The new website — www.themc-
cullygroup.com — has an updated look 
featuring fresh graphics and content. 
Visitors can access The McCully Re-
port and get a comprehensive look at 
the company’s services.

Visitors also can access Dairy 101 
training modules including “Dairy 
Economics 101,” “Developing a 
Purchasing Strategy,” “Milk Pricing 
101” and “Setting Up a Commodity 
Risk Management Program.” CMN

The McCully Group LLC marks fi ve years 
in business, launches updated website

WASHINGTON — U.S. Reps. Dan 
Newhouse, R-Wash., and Chellie 
Pingree, D-Maine, recently introduced 
the Cultivating Revitalization by Ex-
panding American Agricultural Trade 
and Exports (CREAATE) Act. The bill is 
designed to reassert the importance of 
USDA’s Market Access Program (MAP) 
and Foreign Market Development Pro-
gram (FMDP) to America’s agricultural 
producers and economy as a whole, and 
provide the U.S. agricultural community 
with the tools needed to retain its edge 
in an increasingly competitive global 
economy, the bill sponsors say.

The CREAATE Act would double 
funding for MAP and FMDP, incremen-
tally phasing in increases over fi ve years. 
This increase, while a fractional portion 
of the USDA and the federal budget, 
would provide an enormous return on 
investment for America’s agricultural 
community and the U.S. economy as a 
whole, the lawmakers say.

Doubling public funding for MAP 
and FMDP, coupled with increasing 
private contributions from 10 percent 
to 50 percent, would result in average 
annual gains in GDP of $4.5 billion to $6 

billion under a less than full employment 
scenario, they say.

“Throughout their history, these suc-
cessful public/private partnerships have 
cultivated hundreds of billions of dollars 
in exports and created millions of Ameri-
can jobs, both in the agriculture sector 
and in support industries,” Newhouse and 
Pingree say. “Without these programs, it 
is very likely that the United States would 
not be the net agricultural exporter that 
we are today.”

However, statutory funding for MAP 
and FMDP has been static since the 2002 
Farm Bill, they add. 

“Practically, those funds have been 
eroded in recent years by infl ation, 
administrative costs and sequestra-
tion,” Newhouse and Pingree say. “The 
programs have only been sustained 
through support and resolve from the 
private sector partners.”

Meanwhile, America’s competitors 
have ramped up their own export promo-
tion, they add, noting for example, the Euro-
pean Union spends more for the promotion 
of wine ($255.36 million for 2017) than the 
U.S. spends for the promotion of all com-
modities through MAP and FMDP. CMN

U.S. House members introduce bill to double 
funding for two export promotion programs
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